September 13, 2024

Company Name: ENECHANGE Ltd.
Representative: Tomoya Maruoka, Representative Director and CEO

(TSE Growth Code No. 4169)

Inquiries: Yuichiro Shinohara, Senior Executive Officer / CFO
TEL: +81-3-6635-1021

Notice Concerning Revision of ""Consolidated Financial Results For the first quarter FY24 (Under
Japanese GAAP)" and ""Explanatory Materials Related to Business Plan and Growth Potential '

ENECHANGE (hereinafter referred to as “the Company”’) hereby notify the following corrections to the
"FY24 Q1 Financial Results [Japanese GAAP] (Consolidated)" released on July 16, 2023, and the "Business
Plan and Growth Potential" announced on September 2, 2024.

1.Background and Reasons for Revision

We disclosed the number of users as a KPI for our energy platform business, stating it to be 608,108 as of the
end of March 2024. However, there was an error in the aggregation, and the correct number is 586,402.
Consequently, we have corrected the ARPU (recurring revenue) and ARPU (non-recurring revenue) figures.

2.Details of Revisions (Revisions are underlined)
The revised sections are as follows.

oConsolidated Financial Results for the First Quarter Ended March 31, 2024 (Under Japanese GAAP)
Attachment Page 2:
Qualitative Information on This Quarter's Financial Results (1) Explanation of Operating Performance
1.Platform Business

[Before Revision]

In the “Energy Platform business,” both household and corporate switching has been robust, resulting in a
29.9% increase in the number of users compared to the previous corresponding period, reaching 608,108.
Additionally, due to the surge in electricity prices and the performance recovery of energy companies, the
quarterly ARPU (recurring revenue) (Note 3) was 632 JPY, and the quarterly ARPU (non-recurring revenue)
was 19,161 JPY. As aresult, the segment sales reached 1,054,074 thousand JPY (an increase of 29.8%
compared to the previous corresponding period), and the segment profit amounted to 36,991 thousand JPY (a
decrease of 76.9% compared to the previous corresponding period).

[After Revision]

In the “Energy Platform business,” both household and corporate switching has been robust, resulting in a
25.3% increase in the number of users compared to the previous corresponding period, reaching 586,402.
Additionally, due to the surge in electricity prices and the performance recovery of energy companies, the
quarterly ARPU (recurring revenue) (Note 3) was 662 JPY, and the quarterly ARPU (non-recurring revenue)
was 50,156 JPY. As a result, the segment sales reached 1,054,074 thousand JPY (an increase of 29.8%
compared to the previous corresponding period), and the segment profit amounted to 36,991 thousand JPY (a
decrease of 76.9% compared to the previous corresponding period).

oExplanatory Materials Related to Business Plan and Growth Potential
Page 16:
First quarter ended March 31, 2024: Each segment KPI started off strong



[Before Revision]
Number of users 608,108

[After Revision]
Number of users 586,402

The relevant slide is as follows.

First quarter ended March 31, 2024: Each segment KPI started off strong

Mumber of users of the Platform business
is steadily increasing

6081000 units 3 16901000JPY , ARPU (recurring revenue) is increasing as

(+6% QoQ) (+14% QoQ) a result of upselling in the Data business

Number of users™ ARPU™ (recurring revenue)

Cumulative number of installations > Average monthly charging time per unit™ Installations of charging ports
(Destination charging, at the end of March 2024) (Destination charging) concentrated in H2; 2024 installations
proceeding as planned.

2 ,399 units ' 1 4 . 8 hours ' Charging times are showing growth,

(+1 4% QOQ) (+1 7% QOQ) reaching approximately 20 hours recently

in August.

*1. T acowrately COmgans thi iMpEact of £OpOrats and Fousshold Switches. switchis are calrulated for conporabes LSing an equivalent rot and corvaned based on th rabalis Brom the total abtained capacity using the cagacity of a general hausahold as SKW.
*2. Average Revenus Par Uiser: Caiculated aftar dividing tha guartariy sales in the business by the rumber of cusomers at the end of the quartsr. ARFU {non-recuring ravers) is calouted 5 non-recurring ravenus divided by the number of customers, whik ARPL recuring revenus) b
calculated 35 recurving revenus divided by the UMb of CUSLTNIS.

*3, Createe by satracting only thes SAW charging ports from EVamarts "EV Chargsr Statistical information” { axciueling basic charging) .

*8, Cakculansed by Svidie) vsrags monifily charging time psr unit by 720 hows (24 ks x 30 days) %)
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Page 23:
KPIs

[Before Revision]

Motivated by high electricity bills, the number of users continued to increase steadily and reached a record
high of 608,000 (+30% YoY). ARPU (non-recurring revenue) was 19,023 JPY (+23% QoQ); while ARPU
(recurring revenue) was -12% YoY at 638 JPY, it showed a positive trend with +11% QoQ growth.

[After Revision]

Motivated by high electricity bills, the number of users continued to increase steadily and reached a record
high of 586,402 (+25% YoY). ARPU (non-recurring revenue) was 50,156 JPY (+223% QoQ); while ARPU
(recurring revenue) was -9% YoY at 662 JPY, it showed a positive trend with +15% QoQ growth.

The relevant slide is as follows.



KPIs

Motivated by high electricity bills, the number of users continued to increase steadily and reached a record high of 608,000 (+30% YoY). ARPU (non-recurring
revenue) was 19,023 JPY (+23% QoQ); while ARPU (recurring revenue) was -12% YoY at 638 JPY, it showed a positive trend with +11% QoQ growth.
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We deeply apologize for the significant inconvenience caused to our shareholders, investors, and other
stakeholders.



